
A MESSAGE FROM NHPCO

Many people mistakenly think that choosing hospice care for 
themselves or a seriously-ill loved one means giving up. However, 
more than 1 million people across the nation have learned just the 
opposite. They’ve been touched by the hospice community’s 
national campaign, “Moments of Life: Made Possible by Hospice,” 
which launched in May 2014. 

The campaign’s intent is to debunk this myth, and show that 
hospice focuses on compassionate, person-centered care, which 
enables special moments and memories at the end of life for 
patients and loved ones.

The first PSA introducing “Moments of Life” has reached a 
broadcast audience of 1,186,240, airing on primary stations, such 
as CBS, ABC, NBC and FOX across the country. The campaign 
also has reached audiences via social media, advertisements, and 
various online and print news outlets.

This new PSA, “Moments of Life: Family Picnic,” released in 
September 2014 focuses particularly on moments of life with 
family, experienced by a great-great-great grandmother who 
chose hospice care.

When patients are admitted into hospice care at an appropriate 
time, their quality of life can actually improve. Hospice is a 
team-oriented approach to providing specialized care for people 
facing a life-limiting illness and includes expert medical care, pain 
management, and emotional and spiritual support for patients 
and families. More simply, hospice care supports living one’s life to 
the fullest and with dignity, regardless of how much time remains.

Please help us raise awareness about hospice in our community 
by playing this PSA. Viewers will be encouraged to learn more 
about hospice by visiting www.MomentsOfLife.org. 

Thank you,

J. Donald Schumacher, PsyD 
NHPCO President and CEO

Download the PSA

Moments of Life: Family Picnic 
:30 Hospice Public Service Announcement

The final seconds of the PSA encourage viewers 
to go to  www.MomentsOfLife.org to learn more 

and find a hospice in their community.

Facts about Hospice Care

•   Research shows that 9 out of 10 Americans would want to be a 
home at the end of life, hospice makes this possible.

•   Last year, more than 1.56 million terminally ill Americans received 
care from our nation’s hospices.

•   Research has shown that some cancer patients receiving hospice 
care live approximately 28 days longer than similar patients who 
do not take advantage of hospice.

•   Hospice is fully covered by Medicare, Medicaid in most states, 
and most HMO & insurance plans — that surprises many people.

•   The “Moments of Life” campaign reminds people that hospice is 
about living as fully as possible. 

To download the broadcast 
quality :30 PSA for the 
“Moments of Life” campaign, 
please visit:  
http://tinyurl.com/lccv5w9

Need assistance? Contact 
NHPCO at 703-837-3125 or 
communications@nhpco.org.
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